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Addenda 


Publicis to Acquire 
Big French Agency 


Publicis S.A., France's second- 
largest communications and adver- 
tising company, said yesterday that it 
was taking over another Paris-based 
agency, Groupe FCA, the parent of 
Bloom FCA in the United States. As 
part of the acquisition, which had 
been expected, Groupe FCA will oper- 
ate under the Publicis-FCB Commu- 
nications network alliance. 

Groupe FCA, which was created in 
1966 by two former Publicis employ- 
ees, Jean Feldman and Philippe Cal- 
leux, has 14 offices in Europe and 2 in 
the United States that operate under 
the Bloom FCA banner. Groupe FCA 
has billings estimated to exceed $438 
million, or 2.5 billion French francs, 
from clients like Sandoz Pharmaceu- 
ticals and the Scott Paper Company. 
With the deal, those billings will be 
added to Publicis’s billings, which are 
estimated at $3.5 billion, or 20 billion 
francs, from clients like Colgate and 
Shell. Both agency networks share 
major clients like Nestlé, L’Oréal and 
Henkel. 

Seth Goldschalager, a Publicis 
spokesman in Paris, said the new 
association would strengthen Publi- 
cis’s position as the No. 2 communica- 
tions group in France, behind Euro- 
com, In the United States, Group 
FCA’s offices in New York and Dal- 
las, will bolster Publicis’s position, he 
said. Groupe FCA will continue to 
operate as an autonomous agency 
and management changes are not 
expected, he added. 

George Guimaraes, chairman at 
Bloom FCA in New York, said that 
the acquisition at this point would not 
affect Groupe FCA's United States 
operations. 

Under the terms of the agreement, 
Publicis will get 100 ryercent of the 
shares in Groupe FCA, 
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